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Current events form future trends — but the outcome of a trend line may be manipulated by politicians and business barons. 


We've lost control 


From world markets to corporate boardrooms, 
the playing field is rigged against us 
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John Desanto 


By Gerald Celente 
PUBLISHER 


keynotes 


For 35 years, | have been analyzing socioeconomic and geopolitical events and forecasting 


their impact on our lives. | have noted countless times how current events form future trends. The 


history of how we got here and the knowledge of where we are inevitably reveals the face of the 


future. 


But as history unfolds it sometimes becomes 
blurred by partisan rhetoric and manipulated by 
agenda-driven interests in the shadows, outside the 
reach of accountability and transparency. While his- 
tory is the best indicator of the future, it may provide 
unclear signs at times. 

What is hardest to predict at those times? The out- 
come of a trend line not determined by past events, 
but by backroom manipulations by immoral, corrupt 
and power-drunk political leaders and business bar- 
ons. 

I speak a great deal about wildcards — the events, 
circumstances or hidden factors that work outside of 
the visible world. These, ultimately, can swing a trend 
line in an opposite direction or create a new one. 

We are in that wildcard moment. 

The rules of the game have been changed without 
us knowing. Without our approval. And with too 
many of us not caring enough to scream loudly about 
it, even though it is so painfully, undeniably obvious. 

And it has gone global. 

The Grand Manipulation is now a trend line, fully 
entrenched in the fabric of our daily lives. It makes it 
impossible for the majority of us to break free from 
stagnant wages, limited opportunity and declining 
quality of life. 

Not all of us, mind you. Those immoral, power- 
drunk political leaders and business barons enjoy 
prosperity at levels unseen in modern history. 


NO POWER LIKE THE GRAND MANIPULATION 

In our forecast for 2015, we see the Grand Manipu- 
lation manifesting its power across just about every 
dimension of our lives. 

From the jobs we have or don't have, to the branded 
products were able to buy, the quality of health care 
we can afford, the media we consume, the takeover 
world we live in... they're all the direct result of 
backroom manipulation of socioeconomic rules and 
boundaries once equally applied to all. 

In this issue, Dr. Paul Craig Roberts writes in his 
piece on the Grand Manipulation: 

“Normally, an economic recovery produces rising 


consumer spending, rising profits and more invest- 


Gerald Celente, in 
Colonial Kingston, 

NY, says we need to 
each use our values, 
creativity and ingenuity 
to produce positive 
change. 


ment. But what we experience is flat and declining 
consumer spending as jobs are offshored and retail 
stores close. Profits result from labor-cost savings 
from employee layoffs. 

“The stock market is high because corporations 
are the biggest purchasers of stock. Buying back their Jotin pesanto 
own stock supports or raises the share price, enabling 
executives and boards to sell their shares or cash 
in their options at a profitable price. The cash that 
Quantitative Fasing has given to the mega-banks 
leaves ample room for speculating in stocks, thus 
pushing up the price despite the absence of funda- 
mentals that would support a rising stock market.” 

What conclusion can be drawn from this indisput- 
able, fact-based depiction of the US economy? There’s 
only one: There are no free financial markets. From 
Libor, to Forex, to the floors of the exchanges, the 
markets are rigged. 

In making our forecast, we will demonstrate the 
far-reaching implications of the Grand Manipulation. 
But we also stand firm with history. If not reversed, 
the future will be madness. 

How prepared will you be? Standing up to immoral 
and corrupt practices that brought us to the Grand 
Manipulation won't be easy, but doing so can turn the 


tide. E 
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The US Federal Reserve has pushed interest rates into negative territory — which means the government charges you for the privilege 
of purchasing its bonds. 


The grand 
manipulation 


The mechanics of sound economics are being 
subverted to favor the wealthy and powerful 
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By Paul Craig Roberts 
CONTRIBUTING EDITOR 


The newest trend is most dangerous. This new trend is the successful manipulation of the 
financial markets by the Federal Reserve and US Treasury. The Federal Reserve reduced real inter- 


est rates on US government debt obligations first to zero and then pushed interest rates into nega- 


tive territory. Today the government charges you for the privilege of purchasing its bonds. 


People pay to park their money in Treasury debt 
obligations, because they do not trust the banks and 
they know that the government can print the money 
to pay off the bonds. Today Treasury bond investors 
pay a fee in order to guarantee that they will receive 
the nominal face value of their investment. 

Think about this for a minute. Allegedly the US is 
experiencing economic recovery. Normally with ris- 
ing economic activity, interest rates rise as consumers 
and investors bid for credit. But not in this “recovery.” 

Normally an economic recovery produces rising 
consumer spending, rising profits, and more invest- 
ment. But what we experience is flat and declining 
consumer spending as jobs are offshored and retail 
stores close. Profits result from labor cost savings 
from employee layoffs. 


HEALTHY STOCK MARKET, POOR ECONOMY 

The stock market is high because corporations are 
the biggest purchases of stock. Buying back their 
own stock supports or raises the share price, enabling 
executives and boards to sell their shares or cash 
in their options at a profitable price. The cash that 
Quantitative Easing has given to the mega-banks 
leaves ample room for speculating in stocks, thus 
pushing up the price despite the absence of funda- 
mentals that would support a rising stock market. 

In other words, in America today there are no free 
financial markets. The markets are rigged by the Fed- 
eral Reserve’s Quantitative Easing, by gold price ma- 
nipulation, and by the Treasury’s Plunge Protection 
Team and Exchange Stabilization Fund. 

Allegedly, QE is over, but it is not. The Fed intends 
to roll over the interest and principle from its $4.5 
trillion bond portfolio into purchases of more bonds, 
and the banks intend to fill in the gaps by using the 
$2.6 trillion in their cash on deposit with the Fed to 
purchase the bonds. QE has morphed, not ended. 

Normally when massive amounts of debt and 
money are created the currency collapses, but the 
dollar has been strengthening. The dollar gains 
strength from the rigging of the gold price in the 


futures market. The Federal Reserve's agents, the bul- 
lion banks, print paper futures contracts represent- 


ing many tonnes of gold and dump them into the 
market during periods of light or nonexistent trad- 
ing. This drives down the gold price despite rising 
demand for the physical metal. This manipulation 
is done in order to counteract the effect of the ex- 
pansion of money and debt on the dollar’s exchange 
value. A declining dollar price of gold makes the dol- 
lar look strong i] 


TRENDPOST 


RIGGED 


The Federal Reserve 
drives gold prices down 
to make the dollar look 
strong. 


REUTERS / Arnd Wiegmann 


What we are experiencing is not a repeat of the past. The ability or, rather, 
the audacity of the US government to manipulate the major financial mar- 


kets is new. Can this new trend continue? 


Governments and economists take their hats off to free markets. Yet, the 
markets are rigged, not free. How long can stocks stay up in a lackluster or 
declining economy? How long can bonds pay negative real interest rates 
when debt and money are rising. How long can bullion prices be manipu- 
lated down when the world’s demand for gold exceeds the annual produc- 


tion? 
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REUTERS/Issei Kato 


Head of the Bank of Japan, Haruhiko Kuroda, surprised global financial markets by expanding its massive stimulus spending in late 
October, in a stark admission that economic growth and inflation have not picked up as much as expected after a sales tax hike in April. 


Capitalism 
on the brink 


Bankism is fast becoming 
the dominant global economic system 
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By Gerald Celente 
PUBLISHER 

and Nomi Prins 
CONTRIBUTING WRITER 


bankism 


Bankism has replaced capitalism as the prevailing economic system throughout much of the 


world. 


In capitalism, businesses rise and fall on their own merits. No business is too big to fail. 


In bankism, too-big-to-fail banks don’t rise and fall on their own merits. They are saved by gov- 


ernments that in turn force the public to pay for banks’ mistakes by imposing austerity measures 


and higher taxes upon them. 


In capitalism, private enterprise rises and falls on 
business practices, changing economic conditions, 
geopolitical climate and the tides and times of his- 
tory as it unfolds. 


A GLOBAL PHENOMENON 

In bankism, central banks manipulate economic 
conditions. From the Federal Reserve’s multi-trillion 
dollar quantitative easing, to the Bank of Japan’s 
mega-trillion-yen Abenomics scheme, banks around 
the world are pumping up their failed economies 
with cheap money rather than let them take the 
natural capitalistic course. 

Capitalism has failed; bankism has become the pre- 
vailing global economic system of the 21st century. 

In capitalism, businesses are accountable for their 
risks. In bankism, private-bank risk is supported by 
government policy and shouldered by the public. 
The biggest, most politically connected banks aren't 
allowed to fail. 

In capitalism, ramifications of bets befall the bet- 
tors. In bankism, institutionalized speculation is 
fueled by government and central-bank funds, while 
austerity programs and economic inequality crush 
the financial stability of entire populations. 

In capitalism, money is raised through private 
channels. In bankism, banks and markets now rely 
on $7.2 trillion of Fed, European Central Bank and 
Bank of Japan intervention. 

In capitalism, fraudsters are jailed. In bankism, big 
bankers commit financial crimes against humanity 
with near impunity, enabled by lax regulation and 
unequal justice. [7] 


REUTERS / Kai Pfaffenbach 


Protesters hold a sign condemning more stimulus funds for banks at the new 
European Central Bank headquarters in Frankfurt November 22, 2014. 
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Despite public rhetoric, bankism will grow in 2015 because the financial sys- 
tem is unstable and QE is not over. For solvency and reputational reasons, 
both central and private banks need, and will collaborate on, low rates for 
liquidity and to inflate asset prices. This will keep bond and stock prices 
propped up for the first half of 2015. In the US, QE has morphed from being 
handled by the Fed to being executed by big banks that will double their 
already growing US Treasury purchases in 2015. 
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Black Friday shoppers (here, in Garden City, NY) weren't tempted by deep discounts. 


Deflation or 
depression? 


Too much product and not enough demand 
signal a new era of retail marketing 
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By Gerald Celente 
PUBLISHER 


For generations, in addition to the risks of recession and unemployment, the common 
economic pain inflicted upon the general public throughout the free world was inflation. 


Rising prices routinely outpaced rising wages. It cost more to buy less. As the post-World- 


War-Il era song goes: 


Now listen Mr. President, 

all you Congressmen too, 

you got me all frustrated 

and I don’t know what to do. 
Im trying to make a dollar, 
can’t even save a cent, 

it takes all of my money just to 
eat and pay my rent. 

That’s why I got the blues, 

got those inflation blues. 


Now you take that paper dollar, 

it’s only that in name, 

the way that paper buck has shrunk, 

it’s a low down dirty shame. 

I got the blues, got those inflation blues. 


In the 1970s, with the Soviet Union trapped be- 
hind the Iron Curtain and China trapped behind 
the Bamboo Curtain, America, the undisputed bea- 
con of free enterprise, was trapped in an inflation 
vortex. Declaring inflation “public enemy number 
one,” President Gerald Ford called upon Americans 
to “Whip Inflation Now” by saving more, spending 
less and pledging their allegiance by proudly wearing 
WIN (Whip Inflation Now) buttons. 


WHAT DEFLATION REALLY MEANS 

Suddenly, with the blink of a cosmic second, the 
great fear facing governments and businesses is now 
deflation. 

What was a condition unique to Japan following 
its asset price bubble collapse in 1989 — two “Lost 
Decades” of declining GDP in nominal terms, real 
wages falling and stagnant price levels — is spreading 
globally. For example, the constant drumbeat from 
the president of the European Central Bank, Mario 
Draghi, is whip deflation now: “Let me be clear: We 
are accountable to the European people for deliver- 
ing price stability, which today means lifting inflation 
from its excessively low level. And we will do exactly 
that,” he promised this past October. 

What is being called low inflation are lower prices 


that are battering commodities: Corn, copper, silver, 


oil...yes, oil, the canary in the price-war mine shaft. 
In just six months, oil prices plummeted over 40 
percent. It is a trend we identified in the making 
back in June. As with many other core commodities, 
falling prices are not the sole result of increased sup- 
ply but an indicator of a slowing global economy. 

It is not only evident on equity market trading 
floors, it was glaringly apparent in the nation’s shop- 
ping malls. The highly touted Black Friday holiday 
shopping forecast for sales to rise 4.1 percent turned 
into an 11 percent bust. Despite deep discounts, 
fewer shoppers turned out and those who did spent 
on average 6.4 percent less than a year ago. E] 
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price wars 


In 1974, President 
Gerald Ford asked 
Americans to sign up for 
the Whip Inflation Now 
effort. 


AP Photo 


The formula is a simple one: Too much product is flooding the global 
marketplace and there’s a chronic shortage of people with enough money 
to buy those products. Price wars will mark a new age of retail marketing. 
Who will be the winners and losers? And even as commodity prices decline 
in many sectors, the cost of living will continue to escalate. Thus, despite 


deflation, for many it will feel like depression. 
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REUTERS / Lucy Nicholson 
Members of the media swarm around a fuel cell concept car at the Los Angeles Auto Show in California, November 19, 2014. 


New age for 
new energy 


Fossil fuels fade fast as demand declines 
and alternative fuels rise at historic pace 
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By Bennett Daviss 
CONTRIBUTING EDITOR 


dominant energy 


The coming year will see the greatest diversification of energy sources yet as the trend away 


from fossil fuels accelerates — and energy alternatives on multiple levels dominate. Long relegated 


to theory, political rhetoric or wishful thinking, new ee is beconiing mainstream. 


These new forms of energy progressively will 
replace fossil fuels in the same way the refrigera- 
tor replaced the ice box. This transformation has 
powerful economic and environmental impact, and 
geopolitical implications are monumental — though 
they take shape far more slowly. 

As 2014 draws to a conclusion, oil prices have 
dropped dramatically. Shale production in the US 
is a factor. In fact, the first US facility to export 
liquefied shale gas to Europe and Asia will begin 
operations in Louisiana early in 2015. But the sharp 
decline in oil prices is far more reflective of declining 
demand. Weakening global economies are driving 
down demand, and thus prices, more than any other 
factor. Combined with emerging alternative fuel 
options, 2015 will mark the beginning of the grand 
finale for fossil fuels. 


NUCLEAR ENERGY MAKES A COMEBACK 

Outside the US, the most innovative nuclear en- 
ergy development in 2015 will be in thorium, a safer, 
cleaner, readily available nuclear fuel. India and 
China are shaping ambitious development agen- 
das around thorium. Meanwhile, new, simpler and 
cheaper designs of nuclear reactors in Europe and 
the US — including one that runs on other plants’ 
nuclear waste — will seek investors. 

In renewable energy, the price of solar-generated 
electricity by 2015's conclusion will reach or fall 
below that of conventional-grid electricity in more 
than 20 US states. Thanks to the self-help business 
models of SolarKiosk and the Solar Electric Light 
Fund, among others, solar energy also will continue 
to be the fastest-growing source of power in devel- 
oping countries’ off-grid areas. “Green gasoline,” 
made from algae or even wood chips, will advance 
toward commercial relevance in 2015 with at least 
one US venture opening a commercial plant to pro- 
duce gasoline and jet fuel from algae. 

But today’s renewable energies are transition 
technologies to a hydrogen-powered economy and 
society. That transition will be marked in 2015 by 


two key developments: car makers’ introduction of 


fuel-cell-powered cars in key markets and the public 
announcement by New Jersey-based BlackLight 
Power of its SunCell, a device 20 years in the making 
that’s fueled by water. It yields clean energy in larger 
amounts than it consumes — the goal of energy re- 
search for more than a century. 


THE MIDDLE EAST DOMINO 

Finally, the US and world at large have not been 
able to visualize a global geopolitical landscape ab- 
sent the western world’s dependency on Middle East 
oil. 

By the end of 2015, following a year of new energy 
products and services breaking into households, 
businesses and public domains across the globe, the 
geopolitical implications will begin to take shape. i] 
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The Crescent Dunes 
solar energy project 

in Nevada has 17,500 
mirrors and will produce 
110 MW of energy. It 

is scheduled to begin 
operation by the end of 
2014. 


Matt Hintsa via Photopin 


US shale oil and gas production will continue to lead the petroleum indus- 
try, but engineers and investors will closely watch delivery rates and decline 
curves. Elsewhere, new processes will add value to coal, but wont solve its 
essential problem: It’s inherently dirty. The nuclear power industry will rein- 
troduce itself across the world through safer, cleaner fuels and reactors. And 
the emerging hydrogen economy will debut through conventional-vehicle 
manufacturers and the unveiling of at least one breakthrough technology. 
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By Derek Osenenko 
EXECUTIVE EDITOR 


selfie journalism 


Small and mid-size print/digital news operations — the lifeblood of community and regional 


news coverage in the US and across the globe — will turn a corner in 2015, making a wobbly but 


complete landing in the new digital frontier. 


In 2014, the major chains completed a series of 
high profile maneuvers that saw them separate their 
publishing assets from their digital, broadcast and 
other more profitable operations. Corporate-owned 
newspapers had been deeply cutting resources for 
more than a decade. But for the larger companies 
— such as Tribune, E.W. Scripps, News Corp. and 
Gannett — narrowing profit margins were partly ab- 
sorbed by the companies’ other assets; without those 
buffers, the cuts would have been deeper. 

Now those newspaper operations must stand 
alone. As such, the year ahead will likely be the first 
real test of the industry's ability to survive in a digi- 
tally-dominated playing field. Print will continue to 
matter, but digital audience and the revenue it gener- 
ates rein paramount. If those new revenue streams 
don’t grow quick enough to offset continued print 
advertising revenue declines, more expense cuts will 


be needed. 


2015 IS DO-OR-DIE TIME 

But a bell will ring in 2015: Publishers can’t cut 
news staffs much further. The content that’s being 
diced up into fragments and sent out across multiple 
platforms to grow a digital audience, is losing its pri- 
mary source, the reporter. 

While newspapers have been building apps, 
equipping journalists with smart phones to shoot 
60-second video bites of town board meetings, and 
developing website templates to facilitate bulk na- 
tional advertising sales, they have not been investing 
in meaningful coverage. 

Instead, a decade-plus of divesting in news cover- 
age has created the era of selfie journalism. 

Selfie journalism, as we have dubbed it, is cover- 
age that is measured by the individual audience a 
reporter or content producer can grow to support 
overall audience growth and subsequent advertising 
revenue. With increasing frequency, how individual 
journalists feed digital niches will be the measure of 


effectiveness. They'll be judged according to spread- 
sheet numbers that reveal their social media/digital 


tools to extend reach. But these demands are being 


pressed when staffing ranks are at historic lows. Feet 
on the beat are dangerously low. Moreover, in this 
new arena, the quality of writing, depth of reporting 
and management of a beat are overshadowed by the 
values on a spreadsheet. E] 
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E, 


Deseret 


Print newspapers will 
continue to matter, 


f j but digital audience 
ootprint. and revenue must gain 
Of course, there’s nothing wrong with using these traction. 


AP Photo / Rick Bowmer, File 


In the year ahead, the era of selfie journalism fully takes root. As print- 
driven journalism fades, robust coverage of communities and the issues 
that drive life in those areas, suffers. General news coverage provided by 
dominant media outlets fades. And that encourages upstart media outlets 
to fill the coverage gaps - and local advertising gaps, too. Family-owned 
operations, satisfied with reasonable profit margins, can increase their rel- 


evance and importance to the communities they serve. 


On the larger scale, the big chains, now independent from other profit 
centers, still see potential sizable profits by cutting expenses even more as 


they acquire other properties and consolidate operations. 
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Seniors aren't necessarily technophobic, set in their ways or just looking to relax in the sun. These retirees are using computers at their 
local library. 


Aging well 
and creatively 


Global old age wave is growing and 
rich with untapped potential for businesses 


14 THETRENDSJOURNAL | DECEMBER 2014 


By Derek Osenenko 
EXECUTIVE EDITOR 


By some estimates, there's a $3 trillion-plus market in the US alone waiting to be tapped. Who's 


the target: Aging boomers and senior citizens. 


As we enter 2015, the mystery continues. Why 
hasn’t a new and more inspiring generation of prod- 
ucts and services for older people worldwide been 
created, marketed and already raking in the big 
bucks? 

As a Bloomberg Business News Service article from 
2013 noted: “..That’s not to say there aren't products 
targeted at the senior circuit — Depend undergar- 
ments, Fixodent denture cream, MedicAlert brace- 
lets, even Swarovski crystal-studded walking canes. 
And who can forget LifeCall, made famous by late- 
night TV ads featuring the poor old woman who has 
‘fallen and can’t get up?” 

But where are the products and services that 
target what this evolving and strengthening gen- 
eration needs beyond “coping” goods and more of 
the same brands they grew up with and too many 
marketers think they can’t break free from. In fact, 
according to Nielson data, less than 20 percent of 
all advertising dollars in the US are dedicated to 
reaching this group, even though they watch more 
television, read more and drive more than younger 
demographics. 


FIELD OF POSSIBILITIES IS RIPE 

Why it is taking so long for products to be devel- 
oped that meet the evolving of aging boomers may 
be confounding, but enough is known now about 
this new generation of seniors to get serious about 
meeting their needs. In 2015, those efforts will ad- 
vance beyond products that target daily debilitating 
ailments, to products and services that enhance 
quality of life and feed the age-old need to engage 
creative energies late in life. 

Across the globe, economic conditions have forced 
many aging boomers out of the work force early. 
They may be approaching retirement age, but are in 
no financial shape to retire — or even think about it. 
As we forecast, the prolonged economic stagnation 
has forced many people in the 50s, 60s and older to 
get creative with their need to survive economically. 


They are learning how to breathe new life into their 


efforts to survive by engaging more purposeful work 
and activities. 

Furthermore, the myths about older people — 
they're set in their ways, technophobic, unexcited 
about challenges, just want to relax in the warm sun, 
etc. — have been handedly dismantled. As such, 
marketers can be more confident in knowing how to 
engage this group. E] 


TRENDPOST 


artful aging 


Richard Desmond, of 
Huntley, Ill., sets the 
ball while participating 
in a volleyball program 
for senior citizens. 


AP Photo / Northwest Herald, 
Sarah Nader 


In 2015, a more progressive and robust attempt to service the aging popu- 
lation with a new generation of products and services will emerge. They 
will cover a wide range, including: drawing more boomers and seniors to 
dynamic small and medium size cities, where creative activities abound 
within walking distance; natural health products that enhance overall 
quality of life; fitness programs designed specifically for active older people; 
how-tos on engaging creative leisure activities; travel guides; learning skills 
programs; retro products, from clothing to entertainment activities. 
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AP Photo/The Killeen Daily Herald, Tim Orwig 


Duane McGhghy sands a guitar at The Guitarsmiths workshop in Gatesville, Texas, where gunsmiths were retrained as luthiers (makers 
of stringed musical instruments). 


Beauty or bust 


A return to quality and individualism can 
ignite opportunities to reach Millennials 
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retrograde 2.0 


By Timothy Malcolm 
CONTRIBUTING WRITER 


Every generation has its nostalgia. And businesses find a way to profit from it while it lasts. But 
the need to look back intensifies when a culture is stressed, depressed, out of luck or otherwise 


discontent. 

Enter 2015 — when traditional retrograde move- 
ments make a bolder statement about what's miss- 
ing in today’s culture, and opportunities for creative 
types, entrepreneurs and savvy business people will 
abound. 

“The term nostalgia is derived from two Greek 
words, signifying, in our vernacular, home-sickness,” 
read the Sanitary Memoirs of the War of the Rebel- 
lion, Vol. 1, as published in 1867 by the United States 
Sanitary Commission. “It is a mental disorder, and 
belongs to the class melancholia.” 

For decades, nostalgia was observed through a 
mostly medical lens, considered a disorder stemming 
from a weakness of will. Closely related to home- 


sickness, it was considered a potentially harrowing where today’s youth retro fit qualities of generations Younger generations 
disorder for those — mostly soldiers — working in past for their present and their future. are growing Upare 
. o. : f world dominated by 
grueling conditions away from native lands. Today, a sustained poor global economy, endless technology that too 
This is the accepted modern definition of nostal- war, immorality among world leaders and political often overshadows 
gia: a longing for home. polarization have compelled younger generations beauty and 
individualism. 


to seek refuge in the technology at their fingertips. 
MILLENNIALS ARE MOST MALLEABLE Human embrace, engagement and experience are 
Baby boomers and seniors are already inspired to too often overwhelmed in this techno world. But 


Philip Toscano / PA Wire 


return home, back to a time before big box stores those qualities aren't lost; they are just muted. 
dominated the landscape and corporations and big How far back will the millennials reach? What 
banks ruled so much of the economy. They crave do they want? What will they watch, wear, eat, 
the uniqueness, craftsmanship and creativity they drink and yearn from the past that will fulfill their 
remember from past eras. needs and satisfy their dreams? 

Millennials, oversaturated by technology and With just the right amount of strategic prodding 
multimedia, are not naturally prone to look back for and encouragement, this group is ideally positioned 
inspiration or comfort. For younger generations, to cherry pick from the past the best ingredients to 
distribution and expediency of information trump lay claim to a culturally more creative, distinctive 
quality in the modern world. present. 

For boomers, the yearning for all things genuine, They are tired of the sameness. They are ready to 


real and unique will grow stronger largely onitsown awaken. E] 
because these age groups have already experienced 
those qualities earlier in their lives. 

Ga generations have not. And therein lies TRENDPOST 
both the challenge and the enormous potential. 
For them, the substance that makes for good nos- 
talgia simply isn’t being created in their youthful 


While large-scale marketers and retailers will continue to capitalize 
on the need to look back by producing classic rock T-shirts and retro- 
looking radios for certain segments of the boomer-plus population, 


years. But, conditioned as they are to modern-day they're missing enormous opportunity to push retrograde quality among 
sameness, this group will respond to beauty, authen- younger generations. Mass-produced merchandise is the sugar coating; 
ticity and uniqueness when exposed to it. In music, quality and genuineness, lovingly crafted from the heart, is the ticket. 


in art, in fashion, in entertainment...we see examples 
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REUTERS / China Stringer Network 


Trucks drive past piles of shipping containers at the port in Qingdao in China. The Trans-Pacific Partnership signed in November is 
called a trade agreement, but most of it focuses on other factors that multinational corporations have been unable to pass in Congress, 
including eroded intellectual property, labor and environmental regulations, and financial deregulation. 


Monopoly is the 
new normal 


Latest trade pact ensures bottom line 
trumps quality, choice and morality 
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By Gerald Celente 
PUBLISHER 


It’s a takeover. It’s the New World Order. And this is no conspiracy theory. 


Shrouded in secrecy, cloaked in misleading lan- 
guage and promoted as a trade pact, a conspiracy in 
the making will rob some two-thirds of the world’s 
citizens of their state’s rights and impose upon them 
a one-world economic and legal system. 

Spearheaded by the United States, President 
Obama used the November Asia-Pacific conference 
in Beijing to arm-twist 12 potential signatories to join 
the Trans-Pacific Partnership, the text of which is 
so top secret that not only has the American public 
been forbidden to see it, even members of Congress 
are not permitted to read it. 

Yet, according to a Wikileaks-published version of 
the document, TPP and the accompanying Transat- 
lantic Trade and Investment Partnership erode intel- 
lectual-property protections, change regulations for 
labor, weaken environmental regulations, eliminate 
basic state’s rights and even curb freedom of speech. 

Under the agreement, multinational rulers and 
their dictates will rule the land. Corporate law will 
be above government law. And if President Obama 
was as successful as the White House has reported 
in his peddling the pacts, TPP and T-TIP will, as 
Obama declared, “have the potential for being a 
historic agreement ... and the model for trade in the 
21st century.” 

Following the Asian-Pacific Economic Cooperation 
meeting in China, leaders of TPP nations issued a 
statement that they “remain committed to ensuring 
that the final agreement reflects our common vision 
of an ambitious, comprehensive, high-standard and 
balanced agreement that enhances the competitive- 
ness of our economies, promotes innovation and 
entrepreneurship, spurs economic growth and pros- 
perity, and supports job creation in our countries.” 


CORPORATE POWER WILL GROW 

Making money was the bottom line. Nothing 
about personal health, general welfare, food safety, 
individual well-being, environmental protection or 
morality was part of the program. 

“While the TPP is being called a trade agreement, 
the US already has trade agreements (with most of 
the) countries involved in the talks. Instead, the TPP 
is a major power grab by large corporations,” Dr. 


Margaret Flowers, former congressional fellow for 
Physicians for a National Health Program, told the 
Institute for Public Accuracy. 

“The text of the TPP includes 29 chapters, only five 
of which are about trade,” she said. “The remaining 
chapters are focused on changes that multinational 
corporations have not been able to pass in Congress, 
such as restrictions on Internet privacy, increased 
patent protections, greater access to litigation and 
further financial deregulation.” 

Will Obama and leaders of member nations be 
successful in fast-tracking this secret treaty into law? 
How will the citizens of those countries react — or 
will they react at all? What are the geopolitical and 
economic implications from Russia and China, 
intentionally excluded from membership in the 
pacts? E] 


TRENDPOST 


takeover 


US President Barack 


Obama meets with the 
leaders of the Trans- 
Pacific Partnership 
countries in Beijing 
November 10, 2014. 
At right is Singapore’s 
Prime Minister Lee 
Hsien Loong. 


REUTERS/Kevin Lamarque 


The TPP is the big one. But Takeover is a trend line years in the making; it’s 
now fully embedded in the social, economic and political spheres that rule 
our lives. It drills deeper than the massive consolidations we see in banking, 
media, health care, retail, etc., on broad national and international scales. 
Look at your own communities. Look at local and regional consolidations 
and monopolies that now govern local services and products. Takeover is 


pervasive. 
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Ready to 
fight for peace? 


It's time to finally turn the tide of endless war, 
and bring more prosperity to the world 
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By Gerald Celente 
PUBLISHER 


war weary 


America’s appetite for war keeps growing. From the White House, to Congress, from the 


Pentagon to defense secretaries past and present, old wars have been re-ignited, new ones started 


and the prospects for a perpetual state of war are being sold as the American way. 


The “liberal-progressive” wing of the Democratic 
Party, which flexes its protest muscles when war is 
waged by Republicans, not only supports President 
Obama's global war on ISIS, they're championing 
Hillary, “The War Hawk” Clinton, for President in 
2016. 

With a decisive victory in the midterm elections 
behind them, the traditionally more hawkish Repub- 
lican Party is not only pushing for more aggressive 
US military intervention across the globe, it’s front- 
runner presidential hopeful! Rand Paul, has intro- 
duced legislation to formally declare war on ISIS. 

But how will a presumably war-weary US and 
global population respond? 

Will people have the intelligence to wise up? 

Will people have the courage to stand up? 

Will they find the dignity to stop capitulating to 
demands of psychopaths who keep leading them to 
wars that murder millions, cost trillions and destroy 
entire nations? 

Will they think for themselves? 

Will they act before it is too late? 


TURNING POINT IN 2015? 

“Now or never” has arrived. 

The Middle East is at war. 

What magic number of dead civilians and bombed- 
out countries will it take before “Mideast War” be- 
comes official? 

Throughout Africa, the steady stream of raging 
wars spreads wider and grows hotter. 

Back in the States, Washington has vowed to eter- 
nally wage a War on Terror. Up and down the list of 
civil wars and regional wars — Yemen, Bahrain, Paki- 
stan, Afghanistan, Egypt, Israel, Ukraine, Syria, Sudan 
— Washington fuels the firepower, and NATO toes 
the line. 

It goes on year after year, war after war. 

Who started them, how they started and who sold 
them were forgotten yesterday. What they accom- 
plished, who profited, the human casualties, the 
financial costs, the mass destruction — none of that 
is discussed; it’s all thoroughly whitewashed. 

Pick a time, name a place: Selling war is cheap and 


an, - 7 ~ 4" 


US troops at the site of 
a suicide attack on the 
outskirts of Jalalabad, in 
Afghanistan on Novem- 
ber 13, 2014. 


REUTERS / Parwiz 


easy. Blatant propaganda, outright lies and a bad act 
are all it takes to launch a major war. 
Bush, Obama, Sarkozy, Hollande, Blair, Cameron... 

Afghanistan, Iraq, Libya, Syria, Mali... 

While the countries’ names vary, the fear-and- 
hysteria war script is the same. It’s the Greatest Show 
on Earth; a sucker is born every minute. Political 
ringmasters on a military mission destroy beauty, joy 
and love of life — and the people pay the price with 
their money and their life. T| 


TRENDPOST 


Two major geopolitical trend lines will be drawn in 2015: Support 
more wars ot fight for peace. 

What course will be taken? Which will prove successful? What countries 
will wage more war? Which countries will wage peace? Will fighting for 
peace be seen as heroic? Or will joining forces with politicians, the military 
and defense experts to fight more wars continue to be honored as patriotic? 

Manipulated economies in the US and across the globe keep the majority 
of their populations struggling to make ends meet and maintain a decent 
quality of life - all while trillions are poured into senseless wars. 

Can a collective mindset that emphasizes community building conquer 
the miserable failures of wars designed to build nations elsewhere? One pos- 
itive indication for the institute is the birth of Occupy Peace in 2013. It was 
created, in large part, by Trends Journal subscribers from throughout the 
world who believe the time has come for a different type of peace initiative, 
one based onan action plan and supported by the core concept of building 
communities here, not nations elsewhere. And that’s good business. 
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A clear voice in a confused world, Gerald Celente’s Trends Research Institute is stronger than 
ever. Trend forecasts and analyses are now delivered across a wide variety of platforms and with 
greater frequency. And an expanded network of analysts provides subscribers with information 
and insights unavailable from any other source. 
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packed with forecasts and available in both news developments 


print and digital formats » conferences and institute events exclusively 
» the new Trends Monthly, an electronic for subscribers 


newsletter that provides timely updates on » special video and other multimedia 
the trends the institute is tracking presentations 


» weekday Trends In The News broadcasts 
featuring Gerald Celente 


Subscribe today at trendsresearch.creativecirclemedia.com/subscribe/ 
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